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Master data management (MDM) is often viewed as a back-office function focused on
fixing data quality issues behind the scenes. But when MDM is embedded within
Salesforce CRM, it becomes something much more powerful: a shared data foundation
that delivers value across customers, sellers, partners and the broader Salesforce
ecosystem.

clearMDM brings Operational MDM into Salesforce CRM, combining real-time and
continuous data management, intelligent data governance and Al-powered data
stewardship.

The result is simple; everyone benefits from a trusted data foundation.

For Customers: A Trusted Data Foundation

clearMDM delivers accurate, connected and continuously governed customer data directly
within Salesforce CRM.

Through a real-time cleanse, match, merge data flow with embedded governance
controls, data is continuously managed, not just periodically or reactively deduplicated.

e Records are standardised, verified, enriched and deduplicated in real-time.

e Apersistent Golden Record is maintained across the record lifecycle.

e Relationships and hierarchies are managed which reflect real-world structures (e.g.
households, organisations).

As data or compliance requirements grows, scale and accuracy are maintained through:
e High-scale real-time, record lifecycle automations.
e Automated Monitoring - including (Agentforce) Al Agent Monitoring and Actions.

e Al-powered Data Stewardship.

This ensures every interaction across sales, service, and marketing is based on trusted, up-
to-date data. Accurate data in the moment is key to personalised engagement.



For Salesforce Sales Engineers & Account Executives: Closing
Agentforce and Data 360 Deals

clearMDM acts as a sales enabler for two of Salesforce’s highest-priority growth areas:
Agentforce and Data 360 (formerly Data Cloud).

Accelerating Agentforce Deals

Agentforce use cases depend on reliable, structured customer data within Salesforce CRM;
this is often where deals stall.

Prospects frequently recognise that their Salesforce CRM data is; duplicated, fragmented,
inconsistent or misaligned with real-world relationships. This creates resistance in respect
to Al-driven automation, Al Agent reliability and trust in outputs.

clearMDM provides a trusted data foundation inside Salesforce CRM which enables
Salesforce Sales Engineers and Account Executives to:

e Address data quality related concerns early in the process.
o Position Agentforce as enterprise-ready, not experimental.
e Increase confidence in Agentic Al-driven processes and outcomes.

Agentforce is only as effective as the data it operates on, clearMDM ensures that data can
be trusted.

Improving Data 360 Deal Economics and Viability

Data 360 (formerly Data Cloud) is designed to unify and activate customer data, but its
success can often depend on the cleanliness and quality of the data it ingests.

Prospects may have concerns about data readiness, uncertainty around cost (particularly
identity resolution credits) and implementation complexity.

clearMDM improves both deal viability and economics.

Reduced Cost of Ownership

Clean, deduplicated Salesforce CRM data reduces spend on high-multiplier identity
resolution credits. Lower credit consumption for data services allows more budget for
segmentation and activation.

Increased Deal Confidence

Where data quality issues are resolved at source, value is delivered to all Salesforce CRM
users and downstream systems.



A structured implementation approach reduces the risk of poor implementation
outcomes or increased time-to-value.

Unlock Stalled Opportunities

Address the common objection: “Our data isn’t ready for Data Cloud”. clearMDM helps
turn Data 360 into a more predictable, outcome-driven investment.

The Bottom Line for Salesforce Sellers

e Close deals faster by removing data quality related blockers.
e Increase deal size by enabling Agentforce and Data 360 adoption.
e Improve win rates through greater confidence in outcomes.

Al and data platforms don’t typically fail because of capability, they fail because of data.



For System Integrators: Better Outcomes, Lower Risk

clearMDM provides a trusted data foundation that increases ROI, reduces delivery risk and
improves outcomes across every implementation.

Increased ROl across the Organisation

clearMDM delivers trusted data benefits for all Salesforce CRM teams including sales,
service, marketing and also downstream data integrations. The benefits aren’t limited to
marketing activities.

This creates a multiplier effect on the value of Salesforce CRM implementations.

Progressive Implementation Approach

Most transformation initiatives such as Agentforce, Data 360 or broader Salesforce CRM
programmes require a data preparation phase.

clearMDM enables this by:
e Providing a proven, scalable solution to long-standing data quality issues.
e Ensuring new data and data changes are clean, structured and compliant from the

outset.

This reduces delivery risk and ensures projects are built on a trusted data foundation from
day one

Flexibility in Complex Compliance Environments

In enterprise environments deleting duplicate records is not always possible.
clearMDM supports alternative approaches:

e Retaining duplicates within a Golden Record hierarchy.
e Hiding redundant records using Salesforce access controls.

It also enables:

o Intelligent management of consent indicators across conflicting sources.
e Consistent handling of regulatory requirements.



For the Salesforce Ecosystem: A Stronger Data Layer

clearMDM ensures ISV applications run on clean, connected and governed Salesforce CRM
data thereby improving performance, reliability and adoption.

ISV applications depend on the quality of the data they operate on; poor data quality can
lead to:

e Inconsistent application behaviour.
e Reduced automation accuracy.

e Increased support overhead.

e Lower customer satisfaction.

clearMDM ensures that Salesforce CRM data is:

e Standardised and deduplicated.
e Connected through relationships and hierarchies.
e Continuously governed and maintained.

This results in:

e More predictable application behaviour.

e Higheraccuracy of automation and logic.

e Reduced support burden related to data quality issues.
e Better customer outcomes and improved retention.

clearMDM allows ISVs to focus on their proprietary application value, not data quality
challenges.



For Data and MDM Consultancies: Bring MDM to Salesforce

clearMDM enables MDM consultancies to extend their capabilities into Salesforce with a
native, enterprise-grade solution.

Data and MDM consultancies typically have strong expertise in:

e Enterprise data architecture.
o Data governance.

e Golden record management.
e Hierarchies and relationships.

Applying this expertise within Salesforce CRM can be challenging without a native MDM
solution.

clearMDM bridges this gap by providing a native, enterprise-grade MDM built for
Salesforce CRM.

Extend MDM to Salesforce

e Apply proven MDM best-practices within the Salesforce CRM domain.

e Deliver golden record lifecycle management, data governance and hierarchy
management natively in Salesforce CRM.

o Align Salesforce CRM data with broader enterprise data strategies.

Expand into Salesforce Transformation

o Participate in Salesforce-driven initiatives (Agentforce, Data 360, CRM
transformation).

e Bring MDM expertise into programmes where Salesforce CRM is the operational
platform or Customer System of Record.

Deliver End-to-End Data Strategy

e Connect enterprise MDM approaches with operational Salesforce CRM data.
e Ensure ongoing consistency (and compliance) between upstream systems and
Salesforce CRM.

Accelerate Delivery with a Native MDM

e Avoid building custom MDM frameworks for Salesforce CRM.
e Leverage a productised, proven solution.



Conclusion: A Shared Foundation for Better Outcomes

clearMDM shifts Salesforce CRM data management from reactive, point-in-time
deduplication to continuous, governed, operational data management.

By embedding Operational MDM directly within Salesforce CRM a trusted data foundation
is established that benefits:

o Customers.

o Salesforce Sales Engineers and Account Executives.
e Salesforce Implementation Partners.

e The broader Salesforce ecosystem.

Because when data is trusted, everything built on top of it performs better.



