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Framework for Analyzing User Effectiveness
●

Add a powerful 
tagline for your 
solution here

248 250Pipeline Management
Standard Opportunity Metrics

Included Metrics:
Opportunity Detail

Win / Loss
Pipe Gen
Velocity

Included Metrics:
Leads

Contacts
Tasks

Events
Emails
Calls

Customer Relationships
Standard Engagement Metrics

User Demographics
Standard User Dimensions

Included Metrics:
Role

Profile
Geography

By Active Status



Connect Usage Data to Business Results

Delivered as a 
Simple Templated 
App

Runs within 
Salesforce Trust 
Boundary

Adapt the Recipes  
to your Specific 
Needs
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Key Features



Uncovering Insights with Value Intelligence
*Example segmentation showing user groups automatically clustered by engagement behavior

⇧ Users

⇧ ACV

⇧ Opty

⇧ Wins

⇧ Size



 TOP %

No 
Activity

⇧ Lead

⇧ Tasks

Uncovering Insights with Value Intelligence
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Where can I make changes to Recipes?
Analytics Studio > Data Manager > Recipes



Data Recipe Structure
Single recipes that focus on sales objects that are ultimately aggregated

User

Profile

UserRole

Events

User

Tasks

User

ContactOpportunity

Lead

Date Range Filter



Selecting A Time Period
Focus the analysis on a time period that requires isolation

*All Filter Dates must be 
the same across all recipes!



Selecting Criteria for K-Means Clustering
Remove dimensions or measures that you believe are not significant to 
a Sales User’s performance, or, add your own!



Let’s jump in to the Value Intelligence Package!

Cut through the noise 
and zero in on what 
truly matters. Achieve 
alignment between user 
behaviors and business 
success, ensuring every 
action drives impactful 
results.



Measure the impact of Salesforce usage on 
business value with data

   01 RUN TEMPLATE      02 CLUSTER COHORTS

– Log more opportunities

– Convert more leads 

– Leverage more email

– Create more tasks 

– Shorter deal durations

Trailblazers = Higher Performers

Typical Trailblazers Behaviors 

EFFECTIVE USAGE DISTRIBUTION

Pipeline

Customer Relationship

Collaboration

Insights
 Xx% Higher

B

 03 COMPARE PERFORMANCE

Trailblazers!



THANK YOU!
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