
Yottaa enables brands and retailers to maximize their site 
performance leading to an increased return on web tech 
and marketing spend. Increase your site speed by up to 
30% by optimally loading elements to deliver the right 
content at the right time and monitoring site performance 
across every page, browser, and device. Yottaa automatically 
prioritizes third-party apps and preloads anticipated content 
based on your visitors’ behaviors so that they encounter a 
turbocharged, engaging shopping experience.

Site optimizations evolve over time to continually enhance 
performance and conversion rates, adapting as shopper 
behaviors and web technologies change. Trusted by 
1,000 eCommerce sites, Yottaa provides greater visibility 
and control over all site elements to reduce friction in the 
purchasing path, improve shopper retention, and increase 
conversion rates.

 “By improving site speed by 20%, 
Yottaa helped us improve online 
experience and increase conversion.” 

Up to 30% faster 
site speed

500M+ optimized  
pageviews weekly

1,000 eCommerce  
sites accelerated

AMANDA NELSON, DIRECTOR OF eCOMMERCE, CORKCICLE
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Website Acceleration,  
Revenue Generation



Leading brands and retailers rely on Yottaa to maximize site speed, delivering faster, conversion-driving shopper experiences
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OEM  Case Study

The Yottaa platform enabled 

 Moosejaw to dramatically improve 

page load times and increase 

conversion rates. The results were 

impressive:

20% Page Load Improvement

20% Desktop Growth

50% Mobile Growth

Case Study - Sporting Goods 

A sporting goods retailer had just started deploying 3rd party technologies into their 
online experience to attract new customers and drive more traffic to their website. 
However, as they added these technologies, their eCommerce pages began to slow 
down. The slower page load times resulted in a 20% fall in conversion rates despite 
containing features that their customers had requested. 

The retailer did not want to remove the 3rd party features from their site because 
customer feedback had been positive. After investigating multiple solutions, they 
deployed Yottaa Rapid CTRL to accelerate the speed of their eCommerce pages 
and recapture those lost conversions. Upon going live with Yottaa, website pages 
loaded 21% faster.

Behind the Scenes: The retailer deployed Yottaa during the Thanksgiving - Cyber 
Monday holiday period. Despite the peak period traffic, they deployed without any 
problems. With Yottaa their pages loaded even faster than before adding the 3rd 
party technologies to their website, and the impact was a corresponding lift in 
conversion rates.

Case Study - Apparel Retailer

A multi-channel men’s apparel retailer was experiencing rapid year-over-year growth 
through their eCommerce site. However, as their online experience was enhanced 
and became more innovative, their page load times increased to over 9 seconds. 
The management team believed that their web performance was beginning to hurt 
conversion rates, and that it could jeopardize their annual revenue goals if not 
addressed immediately. The retailer deployed Yottaa Rapid CTRL to improve their 
page load times without sacrificing any of their online features. As a result, their
website pages loaded 30% faster and they saw a 3% increase in conversion rates.

Behind the Scenes: The retailer viewed Yottaa technology as a game changer and 
decided to deploy it during the December holiday shopping season. They saw an 
immediate performance improvement, and Yottaa allowed their eCommerce team to 
focus on more strategic projects for the next fiscal year. 

Case Study - Briogeo

Briogeo is a clean and conscious hair care brand for all hair types and
textures. In preparations for the holidays, BVA, Briogeo’s digital commerce
agency, recommended a full audit of the brand’s site performance with a goal
of improving speed and overall user experience across all devices. Going into
this project, success criteria had been set to an overall site performance
improvement of 20%, which would lower the average page load time to 3
seconds.

After a thorough audit of all the digital elements that might be impacting
Briogeo’s site performance, BVA recommended that the brand implement
RAPID CTRL, Yottaa’s acceleration technology. During its trial with Yottaa,
Briogeo saw a 32% improvement in overall site performance, reducing page
load time from 5 to 3 seconds. With its site fully optimized for speed, Briogeo
was ready for a successful and prosperous holiday season.

Case Study - UMZU

In order to provide its rapidly growing number of customers with the best
possible online shopping experiences, nutrition supplement retailer UMZU
added 83 3rd party eCommerce technologies to its site. These technologies,
such as live chat, personalization, and ratings and reviews, deliver rich and
engaging features to the UMZU’s online shoppers. Unfortunately, they were
also slowing down page load times, which was severely impacting shopper
experience and conversions. 

After hearing from other Shopify merchants about the site speed benefits of
Yottaa, UMZU started a trial of RAPID CTRL. During the trial, UMZU saw a
24% improvement in page load times and a whopping 26% conversion lift
based on Yottaa’s ability to optimally sequence the loading of all 3rd parties
on its site. The brand also experienced a 43% increase in site traffic. UMZU’s
Chief Operating Officer, Darren Crawford, estimates that the conversion lift
UMZU experienced during the two-week Yottaa trial probably paid for the
entire first year of RAPID CTRL. 
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Below are just a few Shopify merchants that rely on Yottaa to speed up their sites:

 
 

Yottaa Results:
 

20% faster pages
 

Reduced Page Loads
From 5 To 3 Seconds
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Optimize

Monitor

Real User Monitoring (RUM)
Capture real user interactions across all platforms to provide 
actionable insights to enhance user experience and site performance.

Audit Third-Party Tags
Scan and manage third-party apps with precision to maximize site 
reliability and uptime.

Community Benchmarking
Compare your site metrics against industry benchmarks to leverage 
competitive insights and pinpoint performance gaps. 

Third-Party Service-Level Violations
Identify and rectify third-party app issues or malfunctions, ensuring 
optimal site performance and minimizing disruptions.

Core Web Vitals Diagnostics
Monitor essential UX metrics such as Largest Contentful Paint (LCP), 
Interaction to Next Paint (INP), and Cumulative Layout Shift (CLS) to 
enhance site usability, improve shopper retention, and increase SEO 
ranking. 

Conversion Insights
Analyze how Yottaa site speed optimizations influence conversion 
rates and revenue, driving better financial outcomes for your business. 

Anomaly AI
Leverage AI to detect and respond to performance anomalies in real-
time, while still maintaining a smooth shopping experience.

Application Sequencing 
Schedule the optimal load of load of third-party apps for faster  
time to shopper interaction and increased retention.

Context Intelligence
Tailor site performance optimizations dynamically based on user 
context like device or location, improving shopper interactions  
and engagement.

Cache Experience
Predict shopper intent and preload content to accelerate page  
loads, resulting in increased session depth and conversions.




