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Bed-in-a-Box retallers have
guickly risen 1o prominence in
the mattress industry...

...challenging more traditional
mattress retallers that fail to
adopt the growing customer

willingness to purchase online.
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Casper and Leesa have emerged as front-runners
N the online bedding category, but Tuft ano
Needle, Loom and Leaf by Saatva, and Helix Sleep
have surged forward in the not-so-distant rear.
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While Bed-in-a-Box retailers are learning
to leverage digital marketing channels
effectively, there's still significant revenue
pbeing left on the table. Who will rise up,
and who will get caught sleeping”
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Here are 3 trends the DemandJump
AIM (Artificial Intelligence Marketing)
Platform has identified that savvy
bedding retailers should monetize. ..
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Google Organic Searcn
traffic Is spiking. .. hard.
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® e Google Search - Organic

INSIGHTS ENGAGE FORECAST NOTES &

Monthly Visits from Google Search - Organic
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Competitor Traffic from Google Search - Organic

casper.com 3,812,780
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Percent of total (%)

21.964%
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Total Traffic

17,359,484
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o e Google Search - Organic

INSIGHTS ENGAGE FORECAST NOTES &

Monthly Visits from Google Search - Organic
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Competitor Traffic from Google Search - Organic

tuftandneedle.com 1,240,889

helixsleep.com 540,818

D DemandJump
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Percent of total (%) Total Traffic

23.071% 5,378,621

16.144% 3,349,933
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»

Good site architecture may help search, but »

it won't replace the impact of having the right
content and social amplification strategy.

Content and social are the most important factors in
optimizing traffic and revenue through organic sea -
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—mall IS a chtical channel 1or peg-
N-8-DOX etall SUCCESS,
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5 o Mail D Demand

INSIGHTS ENGAGE FORECAST NOTES & ADMIN

Monthly Visits from Mail
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Competitor Traffic from Mall Percent of total (%) Total Tratfic

casper.com 322849 1.860% 17,359,484

leesa.com 298,650 2.395% 12471119
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Emall success hinges on personalization.
Winners marry the right content, at the right
time, to the right individual.

Be relevant or go back to bed.
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Urve traffic from new, Sra party
media sources (or Just take It from
VOUr compeatitors).
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® @ sleepopolis.com
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INSIGHTS ENGAGE FORECAST NOTES &

Monthly Visits from sleepopolis.com
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Competitor Traffic from sleepopolis.com Percent of total (%) Total Traffic

leesa.com 238,062 1.909% 12,471,119
onpurple.com 206,278 4.674% 4413321

loomandleaf.com 41,099 1.705% 2,410,530
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@ thesweethome.com

Shopping, Consumer Electronics

INSIGHTS ENGAGE FORECAST NOTES & ADMIN

Monthly Visits from thesweethome.com
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Competitor Traffic from thesweethome.com Percent of total (%)

casper.com 128,798 0.742%

leesa.com 79,545 0.638%

Aug 16 Sep 16

Total Traffic

17,359,484

12471119
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SrcK and mortar

AND ONLINE

retall are all apout
location,

Location,

LOCATION
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nis Industry Is rpe with opportunity

. Arevyou a pillow topper or a broken spring” :
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NDJUMP CAN SHOW
YOU HOW TO WIN.. ..

.AND GET A GOOD

NIGHT'S SLEEP

CONTACT US
TODAY FOR A
CUSTOM DEMO.




THANK YOU

10 W Market Street, Suite 1950 www.demandiump.com
Indianapolis, IN, 46220 : jump.

DEMANDJUMP

\\ +1 (317) 993-3620 a info@demandjump.com

L)

DemandJump
Copyright © DemandJump 2016. All Rights Reserved.



