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MONEY EVERYWHERE

_ YOU GET MONEY!

MARKET SIZE

$20B

INCREASE IN SALES ('15-'16)
17%

KEY PLAYERS

LANE BRYANT, TORRID,
ASHELY STEWART




YOY GROWTH IN PLUS SIZE HAS OUTPAGED THE
APPAREL INDUSTRY AVERAGE SINCE 2014
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9% YOQY growth
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Source: The NPD Group/Consumer Tracking Service

Graph via Bloomberg Gadfly: https://www.bloomberg.com/gadfly/articles/2016-05-10/plus-size-could-save-retailers



AVERAGE SIZE OF AN
AMERICAN WOMAN IN 2016
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t's time 1o get serious about

Pl US SIZE FASHION
@
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VVNile a nandrul of

-lus sizedo

retalers are snowing signs ol

oromise, DemandJump

has identified compelling

gaps across the entire

Plus size category.




FOR EXAMPLE




Less than 10% of specialty Plus
competitors are seriously engaged
with any of the top five referring blogs
(aka traffic drivers) in the category.



No one except Lane Bryant and Torrid are

driving more than 200K annual visits from
any of the top 7 affiliates in the category.




There are millions of dollars in iIncremental
revenue available from social channels,
particularly Facebook, Pinterest, and YouTube.



ADDITIONALLY...

@
@
DemandJump identified
THREE CHANNELS that were

SO rich with opportunity for
PLUS SIZE business. ..

..THEY WERE IMPOSSIBLE TO IGNORE.




GOOGLE PAID SEARCH






DemandJump identified millions In
Incremental revenue for Plus brands as a
result of optimizing paid search campaigns to

DRIVE TRAFFIC.

http://stylecaster.com/plus-size-fashion/



. Google Search - Paid 31M 5 8M
Search TRAFFIC REVENUE

INSIGHTS ENGAGE FORECAST NOTES & ADMIN

Monthly Visits from Google Search - Paid

988.9K

800K

600K

400K /

200K

g

——
—_—

2.7K — ! —— Charlotte Russe and Lane

Oct15 Novi5s Deci5 Janl6 Feb16 Mar1s Aprie May' DBryantdrive 9% and 7%
respectively from email.

Competitor Traffic from Google Search - Paid Percent of total (%) Total Traffic

charlotterusse.com 8,330,467 9.420% 88,432,840
lanebryant.com 4124,598 7.310% 56,425,727

torrid.com 2,462,798 3.650% 67,473,882




T0 COMPETE AT THE HIGHEST LEVEL, SAVVY PLUS BRANDS
SHOULD STRIVE TO INCREASE TRAFFIC FROM GOOGLE PAID
SEARCH T0 DRIVE 10% OF THEIR TOTAL ANNUAL TRAFFIC.



AFFILIATES
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Afflllates are underutilized across the entire

category. We consistently see non Plus retailers
driving MILLIONS OF ANNUAL VISITS FROM

d AFFILIATE WEBSITES.
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https://www.pinterest.com/karolovegld/moda-para-rellenitas/ \



. i polyvore.com 508.8K  954.1K "
b R TRAFFIC  REVENUE

INSIGHTS ENGAGE FORECAST NOTES &

Monthly Visits from polyvore.com

/\
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Charlotte Russe, a non Plus retailer

0 B — - who is starting to direct significant
Oct15 Nov15 Dec15 Jan16 Feb16 Mar16  Aprie I gttention towards Plus, is generating t16
7% of their total traffic from Polyvore

Competitor Traffic from polyvore.com Percent of total (%) Total Traffic

charlotterusse.com 6,162,905 6.969% 88,432,840

lanebryant.com 109,801 0.195% 56,425,727

ashleystewart.com 70,222 0.327% 21,496,937




N @ swagbucks.com 854K  160.2K -

Internet & Telecom TRAFFIC REVENUE

INSIGHTS ENGAGE FORECAST NOTES & ADMIN

Monthly Visits from swagbucks.com

0' - — - g -
Oct15 Nov15s Dec15 Jan16 Feb16¢ Up-and-comer Gwynnie Bee  Jul16  Aug16 Sep16  Oct16
is generating almost half a
million from Swag Bucks

Competitor Traffic from swagbucks.com Percent of total (%) Total Traffic

closet.gwynniebee.com 448,078 3.685% 12,159,688

torrid.com 152,241 0.226% 67,473,882

lanebryant.com 87110 0.154% 56,425,727




LEARN FROM

(1) CATEGORY LEADERS..
AND

(2) NON PLUS FASHION BRANDS WHO
ARE USING AFFILIATES EFFECTIVELY...

...to drive millions In incremental revenue.
Implement aggressive affiliate strategies to add even
greater value by using the increase In traffic to
maximize customer email capture.
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) @ Mail 17M  32M -
Mail TRAFFIC  REVENUE

INSIGHTS ENGAGE FORECAST NOTES & ADMIN

Monthly Visits from Mail
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Competitor Traffic from Mail Percent of total (%) Total Traffic

lanebryant.com 4,394,267 7.788% 56,425,727
torrid.com 2,590,315 3.839% 67,473,882
closet.gwynniebee.com 1,870,184 15.380% 12,159,688

fullbeauty.com 1,689,522 11.472% 14,727,102




driving up to
15% of their total annual traffic
from emaill



CONCLUSION



Clearly.. .
PLUS SIZE HISHION

S NO PETITE ORTUNITY




ARE YOU READY TO STRUT YOUR STUFF?




DEMANDJUMP CAN SHOW
YOU HOW TO WIN.

CONTACT US TODAY FOR A
CUSTOM LIVE DEMO.




THANK YOU

10 W Market Street, Suite 1950 www.demandiump.com
Indianapolis, IN, 46220 : jump.

DEMANDJUMP, INC.

\\ +1 (317) 993-3620 Ml:l info@demandjump.com
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