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PLUS SIZE  
FASHION IS  
NO PETITE  
OPPORTUNITY
An exclusive sneak peaK into the world of plus, 
Courtesy of Artificial Intelligence from DemandJump.



Industry 
SnapShot 
Market Size 

$20B 
Increase in sales (’15-’16) 

17% 
Key players 

Lane Bryant, Torrid, 
Ashely Stewart



Graph via Bloomberg Gadfly: https://www.bloomberg.com/gadfly/articles/2016-05-10/plus-size-could-save-retailers 

YOY Growth in Plus size has outpaced the 
apparel industry average since 2014



Average size of an  
American Woman in 2016

16-18  
Plus size 20W



So what’s the point? 
It’s time to get serious about  
PLUS SIZE FASHION



While a handful of Plus sized 
retailers are showing signs of 
promise, DemandJump 
has identified compelling 
gaps across the entire 
Plus size category.



For example



Less than 10% of specialty Plus 
competitors are seriously engaged 

with any of the top five referring blogs 
(aka traffic drivers) in the category.
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No one except Lane Bryant and Torrid are 
driving more than 200K annual visits from 
any of the top 7 affiliates in the category.
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There are millions of dollars in incremental 
revenue available from social channels, 

particularly Facebook, Pinterest, and YouTube.
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…they were impossible to ignore. 

Additionally…

DemandJump identified 
three channels that were 
so rich with opportunity for 

Plus size business…



Google paid search



Serious indeed…



DemandJump identified millions in 
incremental revenue for Plus brands as a 

result of optimizing paid search campaigns to 

DRIVE TRAFFIC. 

http://stylecaster.com/plus-size-fashion/



Charlotte Russe and Lane 
Bryant drive 9% and 7% 
respectively from email. 



To compete at the highest level, savvy Plus brands 
should strive to increase traffic from Google paid 
search to drive 10% of their total annual traffic.



affiliates



Affiliates are underutilized across the entire 
category. We consistently see non Plus retailers 

driving millions of annual visits from 
affiliate websites.

https://www.pinterest.com/karolovegld/moda-para-rellenitas/



Charlotte Russe, a non Plus retailer 
who is starting to direct significant 

attention towards Plus, is generating 
7% of their total traffic from Polyvore



Up-and-comer Gwynnie Bee 
is generating almost half a 
million from Swag Bucks



…to drive millions in incremental revenue. 
Implement aggressive affiliate strategies to add even 

greater value by using the increase in traffic to 
maximize customer email capture. 

Learn from

(1) category leaders…
and

(2) non Plus fashion brands who 
are using affiliates effectively… 



EMAIL



Plus brands need to embrace email as one 
of THE most important channels for driving 

traffic and revenue.





Leading fashion and Plus sized 
fashion brands are driving up to 
15% of their total annual traffic 
from email. Leverage affiliates 

and discounting to capture 
customer emails for a large bump 

in email traffic and revenue.



CONCLUSION



Clearly… 
Plus Size Fashion 
IS NO PETITE OPPORTUNITY



Are you ready to strut your stuff?
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DEMANDJUMP CAN SHOW 
YOU HOW TO WIN. 

CONTACT US TODAY FOR A 
CUSTOM LIVE DEMO.
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