
 

Dashboard: Marketing Executive Dashboard - Marketing Influence Metrics 

 

 

Section: “Top Campaigns by Response” 

It describes the overall response from the Campaigns in last 3 months. 

Section: “Top Campaigns by Total # Opportunities” 

It describes the top campaigns which are having opportunities. 

Section: “Top Campaigns by Response” 

It describes the whole Lead conversion process from the Lead creation to its conversion into opportunity. 

 # of Marketing Created Leads-This Year: Number of leads created by marketing efforts in current year. 

 #Opportunities Created By Marketing-This Year: Number of opportunities created by Lead conversion through 

marketing conversion. 

 Total Created Amount of opportunity through marketing conversion in Current Calendar Year. 

 Total amount closed in Current Calendar Year. 

Section: “Top Campaigns by Total # Opportunities” 

It describes the total no of leads converted into opportunity in last 3 months. 

Section: “Marketing lead Conversion summary- This Year” 

 It describes the total no of leads Created in Current calendar Year. 

 It describes total no of converted lead into opportunity. 

 Overall amount of opportunity in this Current Calendar year. 

 Total no of closed opportunity in this Current Calendar year. 

 

 

 

 



 

 

         

 

Section: “Marketing Lead Conversion Summary-This CQ” 

It describes the whole Lead conversion process from the Lead creation to its conversion into opportunity in current   

Calendar Quarter. 

 # Of Marketing Created Leads- Current Calendar Quarter: Number of leads created by marketing efforts in 

current year. 

 #Opportunities Created By Marketing- Current Calendar Quarter: Number of opportunities created by Lead 

conversion through marketing conversion. 

 Total Created Amount of opportunity through marketing conversion in Current Calendar Quarter. 

 Total amount closed in Current Calendar Quarter. 

 

Section: “Marketing Lead Conversion Summary-Previous CQ” 

It describes the whole Lead conversion process from the Lead creation to its conversion into opportunity in Previous 

Calendar Quarter. 

 # Of Marketing Created Leads- Previous Calendar Quarter: Number of leads created by marketing efforts in 

current year. 

 #Opportunities Created By Marketing- Previous Calendar Quarter: Number of opportunities created by Lead 

conversion through marketing conversion. 

 Total Created Amount of opportunity through marketing conversion in Previous Calendar Quarter. 

 Total amount closed in Previous Calendar Quarter. 

 

 

 



 

  

            Section: “# of Won Opportunity Marketing trend (This Year)” 

            This Section provides the total number of won opportunities monthly in the current Calendar Year. 

             Section: “Won Opportunity Amount Marketing trend (This Year)” 

            This Section provides the total Amount of won opportunities monthly in the current Calendar Year. 

 

    

         

 

             Section: “Total # of Leads Marketing trend (This Year)” 

            This Section provides the total Leads Created to the campaign in the current Calendar Year. 

 



 

             Section: “Total # of Opportunity Marketing trend (This Year)” 

            This Section provides the total Opportunity monthly in the current Calendar Year. 

 

 

 

 

 

             Graph: “Total Opportunity Amount created Marketing trend (This Year)” 

            This graph provides the total amount of Opportunity monthly in the current Calendar Year. 

 

 

 

 


