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H stands for Human

The Hin our name stand for Human

because people are at the heart
of everything we do: it’s people
who male the difference.
Always.




We believe that new technology

should be designed around humans,

meeting their needs anc
their new requests.

satisfying

Simplicity, courage, curiosity,

enthusiasm, ambition, determination.

hese are the values at our core

that guide our work and that we look

for in our people, in our projects.
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o The o Business model s Growth phase

¢ investment & transformation : and scalability

0 o] F- 1 e & consolidation ¢ of the model

For the first ten years, we have been We developed a 3-pillar business model: In this new phase we will exploit

an investor — nurturing young Industry, Education, Investment. our capabilities and synergies to grow
entrepreneurs and helping them Over these years we focused both each business and scale up our model.
develop and launch their on organic and external growth.

innovative ideas.



Where we are

OUR OFFICES
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A strong vision
supported by

a value enhancing
business model

Our business model is structured in two main areas
that benefit from strong synergies for value creation:
Innovation and Education

The startup portfolio represents our heritage
and entrepreneurial culture and an additional
source of successful stories.
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Our Customers
are our friends
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DIGITAL MARKETING

BECOME

With a unique formul

and creativity: we’fe nts with

all that we discover and learn, optimising
them with a conversion approach.

H-FARM

GET ATTENTION

By planning campaigns based on
audience and objectives, we choose
which activities, channels and formats
are best suited to send personalized
messages.
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DIGITAL MARKETING

PLANNING
& BUYING

AWARENESS
ADVERTISING

MARKETING
AUTOMATION

PERFORMANCE

CONVERSATION RATE /,/ ADVERTISING

OPTIMIZATION

’

INFLUENCING
& DIGITAL PR

SEARCH ENGINE
OPTIMISATION

|

Owned Earned
Media
BIG DATA &
ADVANCED ANALYTICS

CONTENT

OMNICHANNEL V) o

SOCIAL MEDIA

DISCOVERY AUDIENCE Data ENGAGEMENT
ACTIVATION & Technology Creativity
MARTECH/ADTECH CREATIVE
IMPLEMENTATION .. DIRECTION

BUSINESS INTELLIGENCE OMNICHANNEL

DATA VIZUALIZATION IDENTITY
= U 0 OFF & ONLINE

TOUCHPOINTS






ENABLING SOLUTIONS

OUR DNA

Enabling Solutions is the H-FARM Business Unit We IIVG and

committed to drive companies through their
innovation process.

We design, develop and manage technology that
drives the change.

breathe the
startup life.

H-FARM




ENABLING SOLUTIONS

OUR BUSINESS AREAS

CONNECTED
PROCESS DATA &
COMMERCE 360 PRODUCTS &
IMPROVEMENT SERVICES INTELLIGENCE
Customer Experience Sales Team Empowerment loT Data Analytics
Omnichannel Processes Optimization Phigital Machine Learning & Al
E-Commerce System Integration Voice Interaction Data Visualization

H-FARM
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