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WIFI MARKETING OR LOCATION ANALYTICS?

TWO SEPARATE TECHNOLOGIES THAT BOTH LEVERAGE EXISTING GUEST WIFI.

LOCATION ANALYTICS:

a visual depiction using real-time
geographical and historical data that
identifies footfall, high dwell areas, and
bottlenecks, within a physical space.

WIFI MARKETING:
builds digital relationships with onsite
foot-traffic, collecting qualified, low-cost
first-party data.

Both are used to drive marketing campaigns - but the information they're targeting is significantly different.
WiFi marketing collects first-party data while location analytics collects customer behavior.

Both technologies require that you opt-in by signing into guest WiFi network. At SocialSign.in we authenticate
emails and first-party data - ensuring that the information collected is accurate and valid. Then using APIs
that data is pushed into existing CRM and marketing platforms (i.e. Salesforce, HubSpot, Marketo, Pardot,
MailChimp, etc.) to help further marketing campaigns and journeys.

Other than the opt-in, location analytics do not require personal information to work. The software finds,
detects and tracks a device’s MAC address, which in addition to providing location and movement patterns
also identifies what kind of device it is, as manufacturers are assigned specific groups of MAC addresses.

Both technologies gather information, but they tell very different stories about consumers. WiFi Marketing
provides authenticated contact information ensuring that you've collected a valid email address or social
media profile - and through a variety of different available experiences, can provide further information
through different experiences or completed marketing tasks, like filling out a survey, following the business
on social media, downloading a coupon, etc.

Location analytics gives insight into consumer behavior inside the store itself - detailing information like what
products and locations are most popular, a deeper understanding of the effectiveness of marketing displays,
see the length of time consumers are waiting on line and determining if there are enough employees available
to help consumers.

SocialSign.in doesn't offer location analytics, we focus solely on WiFi marketing - we don't sell any of the
first-party data collected and are also GDPR compliant. When looking at any of these

marketing solutions, it's important to ask about privacy policies and how the data is being used. Not all WiFi
Marketing solutions are the same and not all of them have the same concerns about data and privacy.

At SocialSign.in we're passionate about WiFi Marketing, the capabilities of the software and what it can do for
businesses. Contact us for any questions on these technologies or for more information.

www.socialsign.in | info@socialsign.in | (212) 401-6955
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A SOCIALSIGN.IN USER FLOW EXPERIENCE

STEP 2 - New users identify
themselves, recognized
users skip this step

STEP 1 - A user connects to
your guest WiFi network

i eeeco ATAT LTE 7:45PM ¥ 97% .

SocialSign.in
- SocialSignin WiFi -

< Free WiFi Done

—

r Select a Wireless Network

-Your SSi Network- =

Locked a7 >

Connect With SocialSign.in
Private as

n your behalf
S you visit

Cancel

Ei Facebook Connect

Email Connect

www.socialsign.in | info@socialsign.in

[]ﬂOAG Shopping Centers Telecha rgg

—— DAILYSHOW

/ J WITH TREVOR NOAH

tiff CHESAPEAKE

° ARENA

C Qeeys—

() Believe It
) or Not/

STEP 3 - The identified user
sees a set of dynamic content
cards based on their profiles
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Welcome to Skyhook Stadium

Taylor Swift's 1989 World Tour
Selling out fast! Get your tickets now
Wed Jun 24

GET TICKETS
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