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Introduction 
 

 

Financial Services and Asset Management firms create, market, and sell many different types of financial products such 
as ETFs, Mutual Funds, Managed Accounts, Retirement/DCIO products, Annuities, Alternative Investment Products, 
UCITs, etc.. These products are sold through many different distribution channels such as Registered Investment 
Advisors (RIAs), Broker/Dealers, Banks, and large institutions as well as over many different geographic territories. 
Ultimately, the growth of  your  business depends not only on the performance of your product  offering,  but  also on 
the key decisions your business makes relying on the data you are using to focus your Sales and Marketing teams. Data 
timeliness and quality are critical to driving good business decisions. Poor data quality not only increases the cost of 
sales and marketing, but also leads to missing new business opportunities, poor prospect/client communications and 
a lack of insight into which accounts might be at risk of redeeming assets-all of which contribute to giving your 
competitor’s an edge. The MARS Platform eliminates issues related to data quality and timeliness to ensure your sales 
and marketing teams have the best information available to target the opportunities that are most likely to grow your 
business the quickest. 

SalesFocus Solutions’ MARS Enterprise platform helps Financial Services and Asset management firms with their 
distribution strategies. The highly scalable MARS platform aggregates disparate data sets from various distribution 
channels and transforms this data into actionable intelligence and insights. The transformation of this data into a 
powerful sales and marketing tool is achieved using the scrubbing, aggregation, summarization, reporting and visual 
analytics engines that MARS offers. 

About MARS 
 

         

       
 
 

MARS Back End 

High-speed Data Imports 
Unlimited Sales and Asset Data History 
Data Cleansing – Tailored to client, Sales & Assets 
Data Enrichment – Rep Teams & Rep Prospecting 
Easy Data Exports to In-house or Third-party Systems 

MARS Front End 
Business Intelligence (trends, patterns, abnormalities) 
Relationship Management (Retail & Institutional) 
Sales and Marketing Prospecting via Visual Analytics 
Distribution Reporting (all product types), 
Enterprise-wide Information Access (Web & Mobile) 
SEC Rule 22c-2 & Prospectus Compliance Management 
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MARS Salesforce® Bi Directional Integration 
 

 
 
 
 
 
 
 

Integrating 

MARS with Salesforce® 
provides Financial Services and 
Asset Management firms the 
ability to keep Firm, 
Account/Office, Contact/Rep data 
in Sync as well as view detail and 
summarized sales and asset data 
within Salesforce®. This then helps 
to identify trends and make 
strategic decisions to retain assets 
and grow sales. 

 
 
 
 
 

The package via a Real time bi directional integration keeps Firm, Account/Office and Contact/Rep information in Sync 
between Salesforce® and MARS. Product information is also synchronized in near real time one way from MARS to 
Salesforce®. The managed package achieves Real time bi directional integration using SOAP based web service API’s 
available from within MARS and Salesforce®. 

Henceforth in this document the native Account and Contact objects within Salesforce® will be referred to as the 
financial industry standard Office and Rep objects. 

Using the data aggregation, cleaning, summarization and analytics power of MARS the package pushes clean 
summarized Sales and Assets data into Salesforce® nightly. This data stored within custom objects is further used to 
enrich the Firm, Office, Rep layouts within Salesforce® and provides the ability to build powerful Pre Built Dashboards 
and Reports. 

The package converts a standard two tier Salesforce® Account, Contact hierarchy into a Financial Services industry 
standard Firm, Office, Rep hierarchy. 
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Three Tier Firm, Office and Rep Hierarchy within Salesforce® 
 

 

 

Enrich your Firm, Office and Rep Layouts with powerful Sales, Assets Data and Trends 
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View Market Share Data within Salesforce® 
 

 

 
 

 

 
 

Similar views are available at the Office, Rep and Product levels. 
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View Team profiles and member information within Salesforce® 
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Get insights into Prior Day, Monthly and Quarterly flows 
 

 
 

 
 

Get Insights into top trades placed Prior Day 
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Take advantage of Reports and Dashboards that break down Sales and Assets 
by channel, territory and wholesaler. 

 
 

 
 

Look at all your top entities 
 

 
 
 



PARTNER 
MARKETING AND REPORTING SALESTM 

 
 

 
MARS/Salesforce Integration Document | Page 11 

 

Take advantage of out of the box reports 
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