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AMSOIL's Challenge

Amsoil had multiple email technology
platforms for different parts of their
business which added complexity to
their customer facing systems.

Could they support their growing
online presence and ecommerce
business while looking to consolidate
to a single technology solution that
would support increased levels of
personalization with their key

online channels?
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AMSOIL Consolidated Email Platforms with
Marketing Cloud, including Interaction Studio

ey Marketing cloud
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 Implemented Marketing Cloud and
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 Enabled Interaction Studio OTE
(Open-Time Email) ensuring users see
the most up-to-date message based on
their current activity and purchase
behavior.
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AMSOIL Improved Personalization Relevance

With Interaction Studio with Open-Time Email Changes based on

. current activity
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Your order may take longer than normal to arrive. We are experiencing extremely high demand and freight carriers are experiencing delays nationwide.
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Collaborative Filtering Recipe 41”:”/‘5

“The First in Synthetics”®

ltem in focus (i.e. viewing, cart,

purchase)

Recipe & Anchor Item
Collaborative-OTE 4 Formula 4-Stroke® Powersports Synthetic Motor Oil
SKU: AFF30-EA B
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How We Did It
Real Time Open and Smart Recipes

ey Nnteraction studio

Interaction Studio Capabilities

0
Einstein Recipes = - Co-buy: other items bought by users who
? bought current items.
5 « Co-Browse: recommend based on how things
L . . 3 are consumed or viewed together.
Use Einstein Recipes algorithms to S
Set « SmartBundle: Returns products purchased

the parameters of your recipes and let the together with in SmartBundle linked categories.

model identify the content and products that
match users’ interest best on a 1:1 basis.

« Similar items: items similar to the one being
viewed.

« Collaborative Filtering: Search for the best
combination of items based on clusters of
behavior.

« Alternating least squares (ALS) algorithm
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Filters
+ B « Trending: top Items for today based on Views,
Boosters g Time Spent Viewing, Purchases, or Revenue
+ 2 .
Variations o  Most recently published
@)

« Soon to Expire
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