
Optimizing SEA Campaigns 
Using Salesforce Data

W
h
it
e
p
a
p
e
r



PG. 11 - 12

PG. 13 - 14

PG. 09 - 10

PG. 07 - 08

PG. 05 - 06

PG. 03 - 04

PG. 15 - 16

Introduction

What is Salesforce Data?

Benefits of Using Salesforce 
Data for SEA Campaigns

Implementation Strategies

Best practices

Conclusion

Choosing the Right SEA Partner



PG 4

In today's digital age, Search Engine Advertising (SEA) is an essential 
component of any company's marketing strategy. SEA offers the 
opportunity to reach specific target audiences at the moment they are 
actively searching for products or services. However, to achieve maximum 
effectiveness, it is crucial to continuously optimize SEA campaigns. One of 
the most powerful tools for doing this is the use of Salesforce Data. This 
whitepaper explores how Salesforce Data can be used to optimize SEA 
campaigns and discusses best practices, benefits and implementation 
strategies.

Introduction
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What is Salesforce Data?
Salesforce is a Customer Relationship Management (CRM) platform that helps companies manage and analyze customer data. The data 
collected in Salesforce includes customer information, purchase history, interactions with customer service, marketing campaigns, and more. 
This rich source of data can be used to gain insights into customer behavior and preferences, which is essential for optimizing SEA campaigns.
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Benefits of Using Salesforce Data for 
SEA Campaigns
There are five big benefits of using Salesforce Data in SEA campaigns:

By addressing these challenges, Harvest Digital can create a more unified, effective approach to using customer data, ultimately enhancing the 
customer experience.
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1  Targeted advertising

 Salesforce Data provides 
deep insights into 
demographic data, 
purchasing behavior, and 
customer preferences. 
This information can be 
used to target ads to the 
most valuable customer 
segments.

2  Personalization

By leveraging customer 
data from Salesforce, 
ads can be personalized 
based on individual 
customer preferences 
and behaviors. This 
increases the relevance 
and effectiveness of 
ads.

4  Better conversion 
rates

By targeting SEA 
campaigns to customers 
who already have a 
history of interaction with 
the brand, companies can 
increase the likelihood of 
conversion.

3  Increased ROAS

With accurate targeting 
and personalization, 
companies can optimize 
their ad spend, leading 
to a higher Return on Ad 
Spend (ROAS).

5  Cross-channel 
consistency

Salesforce Data can be 
used to ensure 
consistency in marketing 
messages across different 
channels, promoting a 
coherent customer 
experience.



Best Practices
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1  Data quality

Ensure that the data in Salesforce is up-to-date and accurate. This 
is essential for the success of any data-driven SEA campaign.

2  Privacy and compliance

Consider privacy laws such as GDPR when collecting and using 
customer data. Ensure that customers are aware of how their data 
is being used and provide them with the option to opt out.

4  Collaboration between teams

Ensure close collaboration between marketing, sales, and IT teams 
to ensure smooth integration and use of Salesforce Data for SEA 
campaigns.

3  Continuous optimization

SEA campaigns should be continuously optimized based on the 
latest data and insights. Use Salesforce's analytics capabilities to 
regularly evaluate and adjust performance.
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Implementation Strategies
There are five big implementation strategies using Salesforce Data:

By addressing these challenges, Harvest Digital can create a more unified, effective approach to using customer data, ultimately enhancing the 
customer experience.
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2  Segmentation of 
Customer Data

An effective SEA 
campaign begins with 
thorough segmentation 
of customer data. 
Salesforce allows 
customers to be 
segmented based on 
various criteria such as 
demographics, purcha-
se history, and interac-
tion history. These 
segments can then be 
used to set up targeted 
ad campaigns.

4  A/B Testing

Implementing A/B tests is 
crucial for optimizing SEA 
campaigns. By testing 
different versions of ads 
and analyzing which 
perform best, companies 
can continuously improve 
their campaigns. 
Salesforce Data can be 
used to analyze the 
results of these tests and 
gain insights into which 
customer segments 
respond best to certain 
ads.

3  Dynamic Ads

By using dynamic ads, 
companies can adjust 
advertisements based 
on real-time data from 
Salesforce. This means 
that ads can be 
automatically 
customized according 
to the latest interactions 
and preferences of 
customers, increasing 
the relevance and 
effectiveness of the ads.

5  Automated 
Reporting

Salesforce offers 
extensive reporting 
capabilities that can be 
used to monitor the 
performance of SEA 
campaigns. By setting up 
automated reports, 
companies can gain 
real-time insights into 
the effectiveness of their 
campaigns and make 
quick adjustments as 
needed.

1  Integration of 
Salesforce with SEA 

Platforms

To effectively use 
Salesforce Data for SEA 
campaigns, it is 
important to achieve 
seamless integration 
between Salesforce and 
SEA platforms like 
Google Ads and Bing 
Ads. This can be 
achieved using APIs and 
integration tools that 
synchronize data 
between the platforms.
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Using Salesforce Data offers enormous potential for optimizing SEA 
campaigns. By creating targeted and personalized ads, companies 
can increase their ROI, improve conversion rates, and provide a 
consistent customer experience across different channels. It is 
essential to follow the right implementation strategies and best 
practices to fully leverage the potential of Salesforce Data.

By continuously investing in data quality and collaboration between 
teams, companies can elevate their SEA campaigns to a higher level 
and achieve sustainable growth.

Conclusion



Harvest Digital 
as SEA Partner
Do you have any questions about the usage of 
Salesforce Data and selecting the right Integration 
Partner, or do you want to determine if such a solution 
is relevant for your business? At Harvest Digital, we 
have been working on digital, innovative and 
data-based solutions for many years, collaborating 
closely with our technology partners. We are happy to 
assess the requirements for implementing Salesforce 
Data to your company and make recommendations in 
support of the chosen solution.
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