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Transforming the User Experience
Innovations in Mulesoft Implementation
Summary

To enhance fan acquisition and retention, a leading sports entertainment company
sought to create unique and memorable experiences. The primary goal was to
elevate brand value and optimize marketing capabilities through efficient data
management.

Thanks to the solution implemented with MuleSoft, the organization successfully
standardized, orchestrated, and distributed data efficiently, enabling better utilization
within Data Cloud and facilitating integration with new channels in the future.

Challenge

The company faced several challenges in managing and processing data from
different sources:

e The need to unify and structure fan information to personalize their
experience.

e Lack of flexibility to integrate new channels without making significant
modifications to the existing architecture.

o Difficulty in effectively leveraging data within Data Cloud due to the diversity of
formats and structures.

Implemented Solution

Using MuleSoft, a robust and scalable solution was developed based on the creation
of reusable APls, data standardization, and intelligent orchestration.

e Creation of Reusable APIs

e Data Standardization and Homogenization
¢ Intelligent Orchestration and Distribution
e Data Model Mediation

Results and Benefits

This project resulted in the creation of a centralized platform that unifies information
from various applications, enabling efficient and strategic data management. Thanks
to this centralization, the company can implement more effective marketing
campaigns, offering customers personalized promotions, exclusive benefits, and
other strategies designed to enhance the customer experience and foster loyalty.



